
BSNS6002 : Business Environment 

Explores foundational concepts in the areas of marketing, management, ethics, leadership and strategic 
management. Strategic market planning, marketing segmentation, product and pricing strategies, channel 
distribution and other basic marketing concepts will be covered. Organizational behavior and culture, human 
resource management, management philosophies and quality management will be discussed through the eyes of 
ethical leaders and strategy. 
Credits  3 
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