BSNS6302 : Strategic Marketing

Provides a strategic overview of a company's activities from a marketing perspective. A key focus is establishing
competitive advantage by creating customer value. Students will gain a fundamental understanding of marketing
strategy and analysis as well as an understanding of the strategic issues involved in the development of products
and services, pricing, distribution, promotion, and segmentation and positioning. A variety of managerial decision-
making techniques will be used in the analysis and solving of managerial problems.

Credits 3
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